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These trends work for my target market because I am focusing on comfortable, breathable 
fabrics that fit well for the Spring and summer and modern, feminine styles and colors for 
work attire. 
Fashion Research:  Style, Color, and 




In 2018, Baby Boomers were ages 54-
74 (born between 1944-1964) 
(Kasasa, 2019)
Total population in 2018= 
327,536,552 (2018 U.S. Census 
Bureau)
52% of Baby Boomers are Women 
(Kasasa, 2019)
Average Household Income before 
tax= $80, 086 (Kiger, 2018)
Expense Broken Down (most to least):
 Majority of expenses- housing, 
vehicles, food, health care, clothing 
(Wu, 2019)
There were 14,701,000 Women Baby 
Boomers employed in 2018 (U.S. and 
World Population.., n.d.)
Women baby boomers look for quality 
and good value (Wu, 2019)
Attitudes:  Individualistic, open to trying 
new things because of empty nest 
(Black, 2019)
Many Baby Boomers will work past age 
65. (Baby Boomer Trend…, 2019)
Shopping Habits:
 84% of baby boomers prefer to 
shop in store
 85% of baby boomers research 
products
 66% shop online regularly 
(How each…, 2020)
Wide Leg Crop Pants
The Loft:  $69.50 Vince Camuto:  $109. New York & Co:  
$69.95 My line: $80  
*See notes for citations
The Loft:  $59.50 Vince Camuto:  $89. NY & Co:  
$54.95
My Line:  $60.
Button Down Shirt/ Blouse
*See notes for citations
The Loft:  $89.50 Vince Camuto:  $119. Ny & Co:  $99.95 My Line: $80 
Pleated Skirt
*See notes for citations
Vince Camuto:  $139.The Loft:  $150. NY & Co:  $99.95 My Line: $110 
Leather Jacket 
*See notes for citations
The Loft:  $49.50 Vince Camuto:  $99. NY & Co:  $44.95 My Line:  $50 
Blouse
*See notes for citations
Color 
Palette
Fabrics:  Nylon 
and Elastane





Fabric:  organic 
linen/silk










I would want my garments to be sold at New York & Company. My 
line fits well with their aesthetic and they offer other nice, work 
styles. This line fits my target market because, according to my 
research,  most women baby boomers work, therefore I offer 
garments that can be staple or basic layering pieces, such as a 
leather jacket for casual workdays, and crinkle pleat knee length 
pencil skirt that can styled with a variety of tops. Lastly, my 
collection offers modern styles with feminine tones and neutral 
colors. 
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